
Natural Beauty News is the beauty industry’s go-to guide for everything green,
glamorous and gorgeous.  Read by department stores, supermarkets, pharmacies,
health stores, major high street chains, brand owners, distributors, journalists and
bloggers, Natural Beauty News is the the only title to focus purely on natural and
organic beauty.

Edited by Julia Zaltzman, Natural Beauty News fuses product news, in-depth features,
analysis, opinions and product trends.  Formerly the Natural Beauty Yearbook it is also
the home of the ‘Who’s Who in Natural Beauty’ the annual hot list of personalities – as
chosen by the industry.  And the printed version is just the beginning. The print and
digital edition is complemented by a news website – www.naturalbeautynews.co.uk,
an e-newsletter and social media.  

Supporters include:

NATURALBeautyNews
New for

2016



6,000+

@NatBeautyYrBook
1,706 followers

Monthly
Beauty Buzz
e-newsletter 

5,000+

Total Audience
Overview

Natural Beauty News
Published twice a year, Natural Beauty News, is distributed with the March
and October editions of NaturalProducts News – the leading trade magazine
for the natural and organic products industry - delivering an audience of 
over 5,000 industry professionals.  On top of this Natural Beauty News will 
be mailed to an additional 1,000 key beauty buyers, influencers and 
decision makers.
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Retailer’s Choice – spring

Beauty from Within

Natural Beauty & Spa preview

Print (March & October)

5,000+
Digital Edition (March & October)

Editorial Overview
As an evolution of the popular Natural Beauty Yearbook, Natural Beauty
News will blend the latest industry and product news with the most popular
elements of the Yearbook like Retailers Choice, interviews with leading industry
personalities and the Who’s Who in Natural Beauty.  Here’s what we have in
store for 2016;

Natural Beauty News - Spring

Retailer’s Choice – autumn

Who’s Who in Natural Beauty

Haircare

Natural Beauty News - Autumn



Natural Beauty News offers a range of promotional opportunities to suit your marketing plans and budgets.  

Advertising solutions and rates
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Full Page

Half Page

Quarter
Page

303 x 456 297 x 450 261.5 x 430

Mini Page N/A 206 x 153 N/A

N/A 134 x 205 N/A

Half Page
Vertical N/A 273.5 x 100 N/A

N/A 134 x 100 N/A

Display ad Bleed (hxw) Trim (hxw) Type Area (hxw)

Horizontal
Strip N/A 50 x 205 N/A

Mechanical Data

2016 1

DPS £5,100

Full Page £2,835

Mini Page £2,340

Half Page £1,575

Quarter Page £788

Horizontal Strip £630

New Product listing £310

Feature Product listing £330

Series discounts are available
Cover / guaranteed position – 10% premium
Total Audience Marketing package including online banners – 10% premium

DPS

303 x 231 297 x 225 261.5 x 205

x2



New Product listing
A new product listing is the perfect way to highlight new or re-launched products
to the industry. Situated after Retailers’ Choice it is dedicated to informing the
industry of the latest product launches and developments.  A listing includes:

colour image•
contact Details•
trade Prices•
100 word description•

Feature Listings – in print and online!
Every issue of Natural Beauty News includes at least two lively and
informative features.  Listing your products within these features provides you
with an excellent opportunity to raise the profile of your product within these
well read and respected articles.  A listing includes:

colour image•
contact Details•
100 word description •
Listing for 12 months at www.naturalbeautynews.co.uk•
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Pai Skincare 

Tel: 02033 171727

E-mail: info@paiskincare.com 

www.paiskincare.com 

Pai understands sensitive skin. Founded by Sarah Brown in 2007 as a solution to her own skin

allergy, our certified organic products have become the premium choice for those who've tried

everything in their search for skin confidence. Thanks to award-winning products, expert advice

and a genuine understanding of the needs of sensitive skin, a brand that began in a garage in

West London now exports to over 50 countries worldwide and counts A-list celebrities such as

Natalie Portman amongst its biggest fans. Soil Association, Vegan Society and Leaping Bunny

certified. Strictly synthetic and irritant-free. Made in London.

Energy Skincare – Nurturing Beauty 

Tel: 01825 790214

E-mail: hello@suti.co.uk 

www.suti.co.uk

Suti is a British Organic Skincare Collection based on Energy Healing. Each

ingredient is carefully selected for its unique, nourishing and energetic

properties to help improve, refine the appearance and feel of your skin. The

range contains the finest Organic Essential Oils and Cold Pressed Vegetable

Oils, while working with the energy of Reiki, Crystals, The Moon Cycle and

Flower Essences. ‘Using certified organic ingredients in our products has

always been a huge part of our ethos, it proves to our customers our true

passion for organic ingredients and our integrity in what we create.”

Suzannah & Tina, Founders of Suti. www.sutiskincare.com 

Therapi Honey Skincare
Therapi Honey Skincare, Tel:  +44 (0)20 8099 7220E-mail:  buzz@therapi.comwww.therapi.com

Therapi is a multi-award-winning skincare brand whose pure organic skinfood range

combines the therapeutic properties of honey and propolis with active botanical extracts

to naturally purify, nourish and protect the skin. The three lines create a simple 3-step

system for each of the main skin types: Rose Otto (nourishing - dry/mature skin), Orange

Blossom (balancing - normal skin) and Lemon Myrtle (purifying – oily/combination skin).

Therapi is the only honey-based skincare brand to hold Soil Association organic

certification - a guarantee that the products meet the highest standards of quality, purity

and transparency throughout the entire soil to skin chain. 
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Blurred lines

L
abelling in the beauty industry is a minefield

to navigate, organic or otherwise; but at

least in the non-organic sector it's regulated

to a certain degree. Go into any beauty store and

you can find products claiming to be organic with

tiny amounts of organic ingredients and a host of

very un-organic matter to boot. To label the

whole product as organic when it only contains

tiny quantities of organic materials is misleading

to shoppers but it also begs the question, what

other less favourable ingredients does that

product contain? 

Beauty brands cannot expect consumers to

read complicated ingredients lists in order to

know what they're buying; so just as the food

industry has to be honest about its sources, so

too should the organic beauty industry.

Certification with an accredited organisation is

the only way to ensure your beauty products are

truly organic and contain ingredients that are

kinder to your skin, more sustainable for the

communities that grow the ingredients and free

from any nasties that we are all trying to avoid. 

So what makes a product organic? The Soil

Association states that at least 95% of a beauty

formulation should contain organic ingredients in

order to call the product organic, with the other

5% coming from an approved list of ingredients.

We believe that organic beauty should mean

just that: beauty products that comply to strict

standards and a certification stamp that gives

consumers the confidence to know that what they

are buying is truly organic, from the beautiful

plants and herbs used in the formulas to the non-

organic ingredients that are left out.

We are calling on you to join our Campaign

for Clarity and show the industry once and for all

that greenwashing just won’t wash. It’s time to

reclaim organic and stand up for consumers who

deserve to know what they’re buying, whilst

celebrating the brands that have shown they

have nothing to hide. By taking a stand and

getting certified by a respected organisation,

there is no need for misleading information and

the green message can be so much stronger.

The organic beauty sector has never been

more exciting, with new brands, products and

ingredients broadening the sector’s scope and

showing that it is possible to make effective,

luxurious, results driven products that quite

literally don’t cost the earth. And consumers are

responding. Market research company Organic

Monitor states that consumer recognition of

symbols and logos has increased by 10% since

2007, with 43% of UK consumers now looking for

certification marques on their beauty products. If

consumers are becoming more savvy, the

industry needs to wise up and stop blurring the

lines.

www.soilassociation.org/campaignforclarity

#campaign4clarity

Organic has become the buzzword in beauty, but it doesn’t always

stand true. Unlike organic food, there is currently no legal standard

in place to protect shoppers against fake organic beauty claims on

brands, making this flourishing green market more like the wild

west of the beauty aisles. 
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Private Label SkincareConsultancy and ArtisanSkincare Manufacturer  
Natural Skincare Solutions Ltd Tel: 01308 488955E-mail: customerservice@ns-solutions.comwww.naturalskincaresolutions.org 

Natural Skincare Solutions have beenformulating and manufacturing high quality,award winning, natural and organic PrivateLabel skincare ranges for over fifteen years. We can create skin, body and haircareranges for clients including spa’s and hotels,beauty, lifestyle and baby brands. Based onthe West Dorset coast we take pride increating formulations using traditionalartisan methods of production that alsominimize any adverse effect on theenvironment. 
We feel passionately about nurturingrelationships with our clients so that whentheir business grows, so does ours.

Pinks Boutique

Pinks Boutique Ltd

Tel:  01332 411588

E-mail:  mail@pinksboutique.com

www.pinksboutique.com

Pinks Boutique Anti Age range has won multiple awards in 2015 including Beauty Shortlist and a

Natural Health award. These and every Pinks Boutique product across their Facials, Body, Waxing

and Manicure pedicure ranges have been awarded Soil Association accreditation. Co- founder

Kirstie Sherriff explains why this is so important for the brand. “ There are very few skincare

brands that volunteer to have a third party check and validate how natural and organic they

are as in truth this adds expense and is time consuming. Our third-party Soil Association

certification means that you can trust us when we say we’re committed to nontoxic and

eco friendly practices, we really mean it. This is invaluable in our opinion and will be

increasingly more so to the new bread of savvy educated beauty consumers.” Kirstie

adds "For your skin the organic proof is in the pudding. The Beauty Shortlist stated

that the new Anti Age Deep Cleanse Melt received ‘virtually top ratings across the

board from the judges’, you literally glow after using it”.

ORGANIC PRODUCTS

ECOCARE™ Organic Facial Wipes

ECOCARE Natural Pty Ltd (Australia)

Tel: +61 2 8005 1326

E-mail:  info@ecocareorganic.com

www.ecocareorganic.com

ECOCARE™ is premium organic skincare with an ethical

difference. ECOCARE™ Organic Facial Wipes provide a natural

and complete skin solution. These beautiful wipes come in two

organic formulas; Rose & Chamomile and Apple & Honey. Each

wipe is powerful, yet gentle enough to nurture sensitive skin.

Made from the finest 100% Natural Certified Organic Cotton,

makes them sustainable and biodegradable so they are soft on

your skin and the environment. We are proud of our ethical

accreditations including Soil Association Certified Organic,

Cruelty Free International and

Made in Britain. Available

now from leading

distributors.

Frankincense IntenseTM

Neal’s Yard Remedies

Tel: 0845 262 3145

E-mail:  nyrdirect@nealsyardremedies.com

www.nealsyardremedies.com

Proof organic works! Age-defying Frankincense IntenseTM by

Neal’s Yard Remedies - We believe that you can have pure,

natural, effective beauty without compromise. Our age-defying

Frankincense IntenseTM collection is proven to visibly reduce fine

lines and wrinkles, firm, tone and plump the skin, while our new

Eye Cream visibly reduces fine lines, dark circles and puffiness.

All are scientifically formulated with FairWild® organic

frankincense, gardenia plant stem cells and a 3-peptide complex,

and certified by the Soil Association, for results you’ll love.

Saaf Pure Organic Skincare

Nature’s Dream Ltd

Tel: 01889 507575

E-mail:  sales@naturesdream.co.uk

www.saafskincare.com

The multi-award winning Saaf Pure Organic Skincare range is fully accredited by the Soil

Association, bringing together the very best naturally active and ethical ingredients to produce a

wonderfully luxuriant skincare range that protects, heals and moisturises, revealing naturally

beautiful, radiant skin. Highlights of the range include the Pure Face Cleanser & Cloth - a 3-in-1

beauty essential that not only removes impurities and cleanses even stubborn waterproof mascara,

but also helps moisturise and protect skin. The full range is certified by the Vegetarian Society, is

Cruelty Free and Halal approved. Saaf’s Oils & Serums are also proudly Vegan registered.
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Advertising Contacts
Publisher – Dominic Roberjot
t: 01273 645128   e: droberjot@divcom.co.uk

Advertising sales – Alys Faultless 
t: 01273 645129   e: afaultless@divcom.co.uk  

NATURALBeautyNews
New for

2016

No of inserts 1

Price per insert £310

No of inserts 1

Price per insert £330



Bringing the industry together
Natural Beauty News is distributed with NaturalProducts News – the leading trade magazine for the natural and
organic products industry.  Natural Products is brought to life at the series of Natural Products trade exhibitions held
around the world in the UK, Sweden and Hong-Kong.

Supporters include:

Contact us

Editor - 
Julia Zaltzman
e: juliazaltzman@gmail.com

Advertising Sales - 
Alys Faultless
t: 01273 645129   
e: afaultless@divcom.co.uk

Publisher - 
Dominic Roberjot
t: 01273 645128   
e: droberjot@divcom.co.uk

About us
Diversified Business Communications UK is part of a rapidly growing, highly successful trade exhibition and media
group, with its head office in the beautiful US city of Portland in Maine.  For a complete overview and to meet the
team please visit - www.divcom.co.uk
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